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The University’s Graduate Attributes and seven Generic Intended Learning Outcomes (GILOs)
represent the attributes of ideal EAUHK graduates and their expected qualities respectively. Learning
outcomes work coherently at the University (GILOs), programme (Programme Intended Learning
Outcomes) and course (Course Intended Learning Outcomes) levels to achieve the goal of nurturing
students with important graduate attributes.

In gist, the Graduate Attributes for Sub-degree, Undergraduate, Taught Postgraduate, Professional
Doctorate and Research Postgraduate students consist of the following three domains (i.e. in short
“PEER & I”):

® Professional Excellence;

® Ethical Responsibility; &

® Innovation.

The descriptors under these three domains are different for the three groups of students in order to
reflect the respective level of Graduate Attributes.

The seven GILOs are:
1. Problem Solving Skills

2. Critical Thinking Skills

3. Creative Thinking Skills

4a. Oral Communication Skills

4b. Written Communication Skills
Social Interaction Skills
Ethical Decision Making
Global Perspectives



Course Synopsis

The private sector has made use of the “business approach” to address the unmet social needs.
Social Entrepreneurship (SE) have become the buzzwords in the private sector. The boundaries
between the public and private sectors are getting blurred where the private sector is delivering
social goods and is measuring the social impact and outcome which can be created for the clients
and stakeholders. Thus, SE culture is rapidly growing as it offers a way of empowering
employees, giving back to the community, or adopting a more sustainable business approach.
This course aims to focus on how to create, organize, develop, and scale high-performing social
enterprises. The course also provides a thorough understanding of the nature, operational
concerns and strategic positions of such organisations. Drawing on theory and practice, the
course intends to explore the environment in which social enterprises operate, and how
leadership and management competencies can be channelled to maximise the social impact. To
better prepare students with effective strategic planning and decision-making, the course will
help students to develop essential skills in leadership, people management, and more. Taken
together, students will acquire the understanding, skills, and knowledge necessary to lead and
sustain high performance in enterprises dedicated to addressing some of the most challenging
problems facing the world today.

Course Intended Learning QOutcomes (CILOs)

Upon completion of this course, students will be able to:

CILO1 discover the shortcomings of the government practices in addressing unmet social
needs, and how social entrepreneurs can create positive and innovative changes in
the social sector for the better using business approaches;

CILO, examine critically the complexities of social issues and outline the procedure to form
and manage a social enterprise;

CILO3 explore and understand the managerial function of social enterprise, including
leadership, people management and analyse the sustainability of social enterprises;
and

CILO4 develop a systematic evaluation on how social entrepreneurs can manage the

workforce to create positive and innovative changes in the social sector by better
using business approaches.

Content, CILOs and Teaching & Learning Activities

Course Content CILOs Suggested Teaching & Learning
Activities

Discover the shortcomings of the | CILO; |+ Lectures: presentation and
government practices in addressing unmet discussion of the frameworks,
social needs, and how social entrepreneurs concepts, practices and synthesis
can create positive and innovative changes * QGuest Practitioner: share insightful
in the social sector for the better using business ideas and  their
business approaches implementation
Examine critically the complexities of | CILO; |+ Case study: in-depth analysis of
social issues and outline the procedure to current SE management and
form and manage a social enterprise organizing practices in local and
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social entrepreneurs can manage the
workforce to create positive and innovative
changes in the social sector by better using
business approaches

Explore and understand the managerial | CILO;
function of social enterprise, including
leadership, people management and analyse

the sustainability of social enterprises

Develop a systematic evaluation on how | CILOq

international settings
Reading: facilitate students to have
in-depth understanding of the key

concepts, management, models,
and practices of social
entrepreneurship

Group SE Business Proposal:

design an action plan to address
unmet social needs

Assessment

Assessment Tasks

Weighting CILO

(%)

(@) Group SE Business Proposal (20%) and Case Study (20%):
Students will work in groups to study a social need of their
choice or suggested by the Instructor, and prepare a SE business
proposal to address the need. They will present their findings
and proposals in class.

40%

CILO.4

(b) Individual Term Paper:
Students will produce an in-depth analysis of SE management
and organizing practices (Word Limit: 3,000).

45%

CILO.4

(c) Participation and Discussion:
Students will be encouraged to participate actively in tutorial
discussion, and comment on the presentations of other students.

15%

CILO.4

Use of Generative Al in Course Assessments

Required Text(s)

L] Not Permitted: In this course, the use of generative Al tools is not allowed for any assessment
tasks.

M Permitted: In this course, generative Al tools may be used in some or all assessment tasks.
Instructors will provide specific instructions, including any restrictions or additional requirements
(e.g., proper acknowledgement, reflective reports), during the first lesson and in relevant
assessment briefs.

Bornstein, D., & Davis, S. (2010). Social Entrepreneurship: What Everyone Needs to Know.

Oxford: Oxford University Press.

Chandra, Y., & Wong, L. (2016). Social Entrepreneurship in the Greater China: Policy and

Cases. London: Routledge.
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Related Web Resources

http://www.mad.asia/what-s-new

https://bcorporation.net/about-b-lab

https://ec.europa.eu/growth/sectors/social-economy/enterprises_en

https://sechamber.hk/

https://www.seraasia.org/

https://www.sie.gov.hk/en/who-we-are/sie-fund.page
https://www.socialenterprise.org.uk/

Related Journals

Journal of Social Entrepreneurship by Taylor and Francis online
Social Enterprise Journal by Emerald Insight

Academic Honesty

The University upholds the principles of honesty in all areas of academic work. We expect our
students to carry out all academic activities honestly and in good faith. Please refer to the Policy
on Academic Honesty, Responsibility and Integrity
(https://www.eduhk.hk/re/uploads/docs/000000000016336798924548BbNS). Students should

familiarize themselves with the Policy.

Others

Nil
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