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Part I1

The University’s Graduate Attributes and seven Generic Intended Learning Outcomes (GILOs)
represent the attributes of ideal EQUHK graduates and their expected qualities respectively.
Learning outcomes work coherently at the University (GILOs), programme (Programme Intended
Learning Outcomes) and course (Course Intended Learning Outcomes) levels to achieve the goal
of nurturing students with important graduate attributes.

In gist, the Graduate Attributes for Undergraduate, Taught Postgraduate and Research
Postgraduate students consist of the following three domains (i.e. in short “PEER & I”):
e  Professional Excellence;

e  Ethical Responsibility; &

e Innovation.

The descriptors under these three domains are different for the three groups of students in order to
reflect the respective level of Graduate Attributes.

The seven GILOs are:

1. Problem Solving Skills

2. Critical Thinking Skills

3. Creative Thinking Skills

4a. Oral Communication Skills
4b. Written Communication Skills
5. Social Interaction Skills

6. Ethical Decision Making

7. Global Perspectives



1. Course Synopsis
Capstone Project 1l is a project-based learning avenue that enables our students to consolidate,
integrate, and reflect on their undergraduate experiences for transiting to (and even celebrating)
their upcoming post-graduation life —such as entering the workplace. Students will be guided
to conduct a self-chosen Social Innovation Project. The topic may be related to local
community situations, or broad, relevant issues in the regional and societal context.

The course requires students to (1) identify social issues; (2) conduct data collection and
situation analysis, (3) formulate social innovations, (4) practice design thinking and project
management, (5) develop a prototype of social innovation, (6) test and refine the social
innovation, (7) demonstrate and analyse the social impact in the form of presentation and
written report (1500 to 2500 words). The Social Innovation Project leads to a reflective and
transformative prototypical product or services that serves as a capstone for the honours degree
programme and initiates actual social impact. Guidance will be provided to students by
designated supervisors, who advise the students on the work, and provide feedback at different
stages of the project development.

2. Course Intended Learning Outcomes (CILOs)
Upon completion of this course, students will be able to:

CILO, identify and pursue a social innovation project of interest arising from the
programme.

CILO2 select and utilize the research method and project management skills
appropriate to their own social innovation.

CILO3 conduct an in-depth study and analysis of the chosen social innovation.

CILO4 report on the processes and results of the social innovation project.

3. Content, CILOs and Teaching & Learning Activities

Course Content CILOs Suggested Teaching &
Learning Activities
Revisiting and reviewing the written project CILO;.3 | Group or individual
proposal in Capstone Project I: Research consultation with supervisor
Methods and Proposal
e Revisiting the characteristics of social

issue

e Developing ways of intervention

e Revisiting research methodology and
ways of social innovation design

e Revisiting importance of the literature
review process and ways to assess
research reports and papers in the
chosen social issue

e Identifying social needs

e Ethical considerations in conducting
an investigation and social innovation

e Submitting application for ethics
review




e Production of project output CILO;4 e Group or individual
consultation with
supervisor

e Collaborative groups
can be formed for
students to provide
mutual support

e Problem-based
social innovations
for testing project

output
e Presentation of social innovation CILO;-4 e Individual
project in a format determined in the presentation in the
final proposal presence of a wider

group of audience
e Group or individual
e Production of project report CILO;.4 consultation with
supervisor as needed

4. Assessment

Assessment Tasks Weighting (%) CILO
(a) Social Innovation Project proposal 10% CILOj23
(b) Project output 50% CILO; 3
(c) Presentation on the project output 10% CILO;-4
(d) Project report (1500-2500 words) 30% CILO;4

5. Required Text(s)
Nil
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7. Related Web Resources

10.

Web Center for Social Research Methods: http://www.socialresearchmethods.net

Related Journals
Social Indicators Research. Springer.
Sociological Methods and Research. Sage.

Academic Honesty

The University adopts a zero tolerance policy to plagiarism. For the University’s policy on
plagiarism, please refer to the Policy on Academic Honesty, Responsibility and Integrity with
Specific ~ Reference to the  Avoidance of  Plagiarism by Students
(https://www.eduhk.hk/re/modules/downloads/visit.php?cid=9&l1id=89).  Students  should
familiarize themselves with the Policy.

Others
Nil
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