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The University’s Graduate Attributes and seven Generic Intended Learning Outcomes (GILOs)
represent the attributes of ideal EAUHK graduates and their expected qualities respectively.
Learning outcomes work coherently at the University (GILOs), programme (Programme
Intended Learning Outcomes) and course (Course Intended Learning Outcomes) levels to
achieve the goal of nurturing students with important graduate attributes.

In gist, the Graduate Attributes for Sub-degree, Undergraduate, Taught Postgraduate,
Professional Doctorate and Research Postgraduate students consist of the following three
domains (i.e. in short “PEER & I”):

® Professional Excellence;

® Ethical Responsibility; &

® Innovation.

The descriptors under these three domains are different for the three groups of students in order
to reflect the respective level of Graduate Attributes.

The seven GILOs are:

1. Problem Solving Skills

2. Critical Thinking Skills

3. Creative Thinking Skills

4a. Oral Communication Skills
4b. Written Communication Skills
5. Social Interaction Skills

6. Ethical Decision Making

7. Global Perspectives


http://www.ied.edu.hk/lcs/

1. Course Synopsis

This course introduces students to some critical approaches on how to analyze and
critiqgue the popular media from the perspective of textual consumers and therefore
examine the possible significant dynamics between those media and culture. The course
furnishes students with the knowledge and awareness to become critical consumers and
producers of various popular media texts and equips them with the literacies necessary to
understand and critique the popular media in their everyday life. Forms of popular media
texts may include cinema, graphic novels, advertisements, reality TV shows, docudramas,
music videos, photographs, hypertext novels and the cyberspace.

2. Course Intended Learning Outcomes (CILOSs)
Upon completion of this course, students will be able to:

CILOy Analyze and articulate the nature, structures and functions of the popular
media as rich and complex systems;

CILO; Apply the vocabulary and terminology in film studies for the concepts of
deconstruction, such as representations, intertextuality and identities in
discussion, presentation and written assignment; and

CILO3 Work collaboratively and effectively to read media and various media forms
and articulate how they represent issues or topics mentioned in lectures.

3. Course Intended Language Learning Outcomes (CILLOs)
Upon completion of this course, students will be able to:
CILLO:  Demonstrate a level of presentation and analytical skills based on the media
texts studied in class; and

CILLO2 Demonstrate a level of academic literarcy appropriate to popular media
studies.

4. Content, CILOs, CILLOs and Teaching & Learning Activities

Course Content CILOs/ Suggested Teaching &
CILLOs Learning Activities

e Defining popular culture, mass CILO1.2 Lectures, tutorials, group
media, new literacies. CILLO: work, student presentation,

online discussion.

e Popular media, how media is CILO1,.23 Lectures, tutorials, group
saturated in our everyday life, CILLO1,2 work, student presentation,
popular culture and media in the (etc.) online discussion.

Hong Kong context, Media and
America, Media in Japan, China
and Taiwan, the beauty myth,
reader-oriented approach, readers as
producers, deconstructing an image,




media dissection, visual culture,
structure and impact of various
genres: cinema, graphic novels,
advertisements, reality TV shows,
docudramas, music videos,
photographs, hypertext novels and
the cyberspace.

5. Assessment

Assessment Tasks Weighting CILOs/
CILLOs

(@) In-class participation and running of reading 20% CILO1,23
group in particular weeks (marked with an CILLOs,2
asterisk*). Students assigned to the week have to
design some class activities to teach the critical
concepts mentioned in the readings with examples
of their own. Power point presentations are not
compulsory but if you feel they are helpful in
explaining and highlighting some crucial
concepts, feel free to do so. Since we have a big
class this time, | am targeting groups of 6-7
people and each reading group session will be
around 30 min.

(b) Students will have to submit a critical written 20% CILO1,23
reflection of 500 words on an idea encountered in CILLO:
their assigned presentation reading.

(c) Acritical research paper of 1,800 words on one of 60% CILO1.2
the suggested topics. CILLO:

(etc.)

6. Use of Generative Al in Course Assessments
Please select one option only that applies to this course:

[J Not Permitted: In this course, the use of generative Al tools is not allowed for any

assessment tasks.

VI Permitted: In this course, generative Al tools may be used in some or all assessment
tasks. Instructors will provide specific instructions, including any restrictions or additional
requirements (e.g., proper acknowledgment, reflective reports), during the first lesson and

in relevant assessment briefs.

7. Required Text(s)

Nil




8. Recommended Readings
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Branston, G. (2000). Cinema and modernity. Buckingham: Open University Press.

Briggs, A. and Caobley, P. (eds) (2002). The media: an introduction. Harlow: Longman.
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Dovey, J. (2000). Freakshow: first person media and factual television. London: Pluto
Press.

During, S. (2005). Cultural studies: a critical introduction. London: Routledge.

Ellis, J. (2000). Seeing things: television in the age of uncertainty. London: 1.B. Tauris.
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London: BFI.
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& Schuster.

Wasko, J. (2003). How Hollywood works. London: Sage.
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9. Related Web Resources
Nil

10. Related Journals
Continuum: Journal of Media and Cultural Studies

New Cinemas
Media, Culture and Society

11. Academic Honesty



The University upholds the principles of honesty in all areas of academic work. We expect
our students to carry out all academic activities honestly and in good faith. Please refer
to the Policy on Academic Honesty, Responsibility and Integrity
(https://www.eduhk.hk/re/uploads/docs/000000000016336798924548BbN5).  Students
should familiarize themselves with the Policy.

12. Others

Nil
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